
COURSES 

 

 

1st  2nd  3rd  4th  5th  6th  7th  8th  
semester semester semester semester semester semester semester semester 

s, 

 
era 
 
 
 
 

de 
 
 

 
as 

 
 
6c 6c 6c 

 
 
6c 6c 6c 

 
 
6c 6c 

        

       
   
ión 

 

3c 3c 3c 3c 6c 6c 

     
 

    
3c 3c 3c 6c 

   
6c 9c 6c 

 

C= Credits 
225 Professional Block credits 42 Anáhuac Block credits 93 Elective Block credits = 360 total credits 

 
*This reference plan is a suggestion of the order in which you can take the subjects; however, you can make the necessary adjustments to best fit your study plans. In its design, the 

faculty considered the complexity and progression of the subjects’ contents. 
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